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China and Indonesia are both developing country, owning the first and forth 
population number in the world. They both face the high rate of unemployment while 
enjoying the demographic dividend. Especially in China, encouraging business 
startups to drive employment has become the national policy. According to my 
life experience (as an Indonesian Chinese) and local social atmosphere, Indonesian 
Chinese have strong business culture. Even though most of them just open a store or 
run a small business, they are of great importance to local economy. Chinese School 
in Indonesia develops well, Indonesian Chinese gain higher social status than before. 
Although under different social background, both as descendants of the dragon, is 
there any difference in entrepreneurial intention between them? Are Indonesian 
Chinese high in entrepreneurial intention? This is the starting point of this paper. 
When studying entrepreneurial intention, one popular and important theoretical 
framework is theory of planned behavior (TPB). The main point of this theory is that  
people’s behavior is the result of rational thinking, the basic framework is one’s 
personal attitude , subjective norms of important reference person and perceived 
behavioral control influence one’s intention, then to the final behavior. This paper 
uses TPB framework to comparatively study the entrepreneurial intention of Chinese 
and Indonesian Chinese college student. 
 The comparative study on entrepreneurial intention under the framework of TPB 
has aroused wide interest. The relationship between subjective norms and 
entrepreneurial intention is inconsistent in different research, some had no relation, 
some proved positive relationship in collectivistic culture. This paper will test this in 
two different samples. In collectivistic culture, important people like parents, friends 
and classmate have great important influence on individual decision. Social cognitive 
theory advocates that a person’s cognitive factor plays an important role on behavior 
change. Social cognitive theory emphasizes self-efficacy as the center mechanism of 
human psychological driver. So, self-efficacy is the core mechanism of personal 
















enhance self-efficacy by social persuasion and vicarious experience, in turn to 
influence entrepreneurial intention. 
 The results of empirical studies indicate that for both sample, personal attitude, 
subjective norms and perceived behavioral control have significant positive influence 
on entrepreneurial intention. And subjective norms have indirect effect on 
entrepreneurial intention through influencing personal attitude and perceived 
behavioral control. That is to say that personal attitude and perceived behavioral 
control play mediator role in the influence of subjective norms on entrepreneurial 
intention. In the comparative study of two samples, Indonesian Chinese college 
students’ personal attitude, subjective norms, perceived behavioral control and 
entrepreneurial intention get much higher scores than Chinese college students. 
Moreover, comparative results of regression analysis shows that compared to Chinese 
college students, the subjective norms have greater influence on entrepreneurial 
intention of Indonesian Chinese college students. In other words, the important people 
such as parents, friends and so on have greater influence on entrepreneurial intention 
of Indonesian Chinese college students, which may because Indonesian Chinese has 
the tradition of taking place parents' business. 
 In the end, we give some suggestions on enhancing entrepreneurial intention 
basing our empirical studies results. Also, we make some advice on future research on 
Chinese in Southeast Asia and even around the world. 
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www.kemdikmas.go.id)。根据 2007年 8月 CBS（印尼统计中央委员会）统计数
显示失业人数高达 10001142人且应届生占 963779人/9.63%。而且，在 2008年
2月失业人数达到 9427610人数（下降 1.2%）但应聘生失业率却相反地上升高达
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